[bookmark: _GoBack]Year 12 Unit 22 Investigating Sport and Active Lifestyle Businesses Summer Task

You have been employed as a social media marketing expert. Your employer has asked you to create a social media marketing campaign to promote their latest sporting services (e.g., fitness classes, physiotherapy etc) or products (trainers, clothes etc). 
1. You need to create a poster (e.g., Instagram advert) and/or a short video (e.g., tik tok) to promote your chosen product. You might want to include:
· Description about the service or product
· Price 
· Opening times
· How to book/buy 

2. Complete the reflection log on the next page.

Please see some businesses below to help get you started:

[image: Nottingham Forest Football - Nottingham Forest News, Scores, Stats, Rumors  & More | ESPN][image: New Bingham Arena leisure centre prepares to open this month -  Nottinghamshire Live]
[image: Nike. Just Do It. Nike.com]




[image: Adidas | History, Products, & Facts | Britannica][image: The Role of a Sports Physiotherapist - Achieve Rehab][image: How to become a personal trainer for runners - AW]





[image: Cheap 24 Hour Gym Memberships | No Contract | PureGym][image: Go Ape Announces Launch of World's First 4D Treetop Adventure Experience]
[image: Notts Gymnastics Academy - Teams]



Reflection Log
· What does your chosen business do?
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Who are their target customers?
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Why did you choose this brand?
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· How does your marketing campaign meet the needs of the brand and appeal to the target market?
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· What information have you chosen to use within your marketing campaign and why?
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
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